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SCOPE OF WORK
Wishing to expand internationally, T2, an Australian tea company, 
requested the designers create an entirely new interior design 
concept and spur the brand’s evolution to successfully conquer 
foreign markets.

GOALS AND OBJECTIVES
Through a most successful collaboration of the designers and 
the brand, the launch of T2’s first international store in London 
was undertaken. The brief was to refresh and reinvent the hugely 
successful T2 trading model for a global market.

T2 SHOREDITCH

Winner: Store of the Year
Winner: Bar, Coffee, Tea Shop

48 Redchurch St., London, England, UK

GOALS ACHIEVED
Situated in the heart of Shoreditch’s Redchurch Street, the space 
features a raw, stripped back interior that serves as an antidote to 
the polished slickness of traditional British teahouses. The dark and 
aromatic design brings a distinctly Melbourne feel to Redchurch 
Street and showcases an exciting evolution in T2’s store designs. 

BRAND PROMISE
The brand adores tea, not teahouses, and has a sense of humor and 
a distain for convention unless it relates to how to brew correctly. 
T2’s customers tend to be younger in spirit than a traditional tea 
drinker, confident and prepared to try new things. It’s no mistake that 
in Australia’s predominantly shopping center landscape, T2 is never 
located in food sectors but rather in fashion sectors.
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CUSTOMER JOURNEY
There is not much room for “customer journeys” in this tiny space. 
Therefore, the designers created an intelligible space full of dark 
corners of intrigue, places to stop, smell, taste, chat and marvel at 
the world of senses that T2 has collected from around the globe. A 
brewmaster at the Brew Bar demonstrates brewing methods amid an 
extensive variety of tea wares sourced from around the world, engaging 
customers and offering them the opportunity to learn about tea.

BRANDING
Just like T2 itself, the design is dedicated to celebrating the centuries-
old art of making and drinking tea. A 30-meter tea library, housing 
more than 250 different varieties of tea, immerses customers in a 
knowledge bank of blends from around the globe. At the heart of the 
store tea-tasting stations and aroma tables invite customers to taste, 
touch, smell and compare the different ingredients and fragrances. 
The evolutionary design toughens the appearance and takes out the 
polish. The uber-cool mecca that is the Shoreditch neighborhood was 
perfect for this evolution.

ENVIRONMENTAL GRAPHICS
The design adds rigor to the way the tea is displayed. Some graphic 
communications have been incorporated, cataloging the different 
types of teas and explaining how to brew. This unfolding of the 
“mysteries and magic” of tea plays an important part in the store’s 
evolution.

b
o
ile
r

TEAWARE

Stair to
basement

ORANGE BOXES
Displaying all 10 Ranges of Teas

POS

Wrap

T2 Tasting POS

ImpulsePromo

Gifts

HDYB

ACC

BOH

HDYS

Display Display

Tea History wall

STORE PLANNING
Store planning was initially a key challenge due to the restricted height 
of the space. The designers combated this through the use of floor-
to-ceiling libraries as well as ceiling mirrors to make the space feel 
larger. Lastly, being an older building that had been developed over 
centuries, there was also a labyrinth of columns, which were used, 
from a planning point of view, to the advantage of the store’s operating 
layout. Additionally, the ceiling was mirrored doubling the range and 
space. Most significantly, a tea library was created to catalogue and 
arrange the teas (in excess of 250) by type and arrange them with the 
size options that are available. Facing this is the Brew Bar that runs 
along the right hand wall and provides brews for sampling.
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DESIGN FIRM

Landini Associates, Surry Hills,
 Sydney, NSW, Australia

CLIENT
T2, Maryanne Shearer, Melbourne, VIC,
 Australia

ARCHITECT
Landini Associates, Surry Hills, Sydney,
 NSW, Australia

PHOTOGRAPHY
Andrew Meredith Photography,
 London, England, UK

FIXTURING
Transparent display counters made from layers of interwoven welded 
steel expose the inner workings of the drawers, from pulls to brass 
pipes, fittings and sinks. Everything is raw and exposed in direct 
contrast to the traditional British tea house.

FINISHES
T2 has some elements that are part of its DNA and these are not 
negotiable. These include a black interior and the old Chinese 
newspaper wallcovering. The new design evolved these elements 
by using blackened steel to display the tea as opposed to painted 
MDF. A woven wire mesh for the counters and display tables serve to 
toughen the interior up a bit.

LIGHTING
Warm subdued spot lighting was used to dramatically highlight the 
product.

VISUAL MERCHANDISING
T2’s trademark orange packaging is offset by the look of the industrial 
color palette. This is most noticeable in the blackened, oxidized steel 
of the tea library. This metal interior extends out onto Redchurch 
Street and envelopes the front of the store. The tea library pulls 
all the different types of tea together making a wonderful wall of 
“orange” interspersed with black. The tea wares are piled high, 
allowing customers to immerse themselves in the variety and magic 
of wares and trinkets sourced from around the globe.

SUSTAINABILITY
Throughout the interior the designers utilized raw materials that are 
both honest and classic resulting in a combination of durability and 
rustic style.
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Loblaws Maple Leaf Gardens, Canada T2 Shoreditch, London No Frills, Canada

Vintaged Restaurant, Hilton BrisbaneCharlie & Co, MelbourneT2B, Sydney

The Food Store, Hilton Surfer’s ParadiseJones the Grocer, Global

Foodchain, Australia Coles, Australia The Corner by McCafe, Sydney

Loblaws Maple Leaf Gardens, Canada

Landini Associates is a multi-disciplinary design and brand consultancy consisting of strategic planners, architects and interior, 
graphic and product designers. Landini produce world class, simple yet effective work that lasts. Landini are interested in the 
classic over the fashionable and many of their projects have a longevity that exceeds the market norm. Strategically driven 
but creatively led, the studio is equally at ease inventing new brands as they are evolving and redefining existing ones.

Landini Associates is based in Sydney and is currently working in North America and Canada, the UAE, the UK, Asia and 
Australia. Clients include T2 (Unilever), Jones the Grocer (LVMH), McDonald’s, Hilton Hotels, Leon, Jurlique, Westpac Bank, 
Harrods, Amore Pacific, Coles, Woolworths, as well as numerous independents.

        studio@landiniassociates.com
        landiniassociates.com
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JONES THE GROCER

AWARD OF MERIT: Casual Restaurant and/or Bar

Emporium Melbourne, 3/287 Lonsdale St., Melbourne, VIC, 3000, Australia

SCOPE OF WORK
Jones the Grocer’s new Melbourne flagship at the iconic Emporium 
Melbourne sees a continuum of Landini Associates’ retail concept 
for the brand. The scope of work included interior design and brand 
strategy.

GOALS AND OBJECTIVES
Jones the Grocer is an Australian brand that arrived on the Sydney 
food scene in 1996. Since then the designers have helped expand 
and develop its offer overseas. To mark the next step in the Jones 
journey the task was to reintroduce the brand to Melbourne by way of 
a flagship store in the glamorous Emporium Melbourne.

GOALS ACHIEVED
With each new Jones store, the look, feel and offer is constantly 
adapting and evolving. The adaptive design of the Emporium 
Melbourne store has introduced a pizzeria as well as a full height 
cheese and charcuterie wall and a larger retail area. The look and feel 
is more relaxed yet the diversity and quality, for which Jones is famed, 
remains unparalleled.

BRAND PROMISE
Jones seeks out specialty food and ingredients from all over the 
world, often from family makers of many generations, and brings 
these together. Jones the Grocer is a celebration of real people 
coming together to cook, eat and be social.

CUSTOMER JOURNEY
The store is a place for customers to indulge and celebrate food in 
every way, incorporating retail with all day dining, the theatre of open 
kitchens and bakeries as well as its legendry cheese and wine room 
experience.

BRANDING
Jones is still a grocer but has now grown to be a multifaceted creator 
of meals. It produces casual yet polished eats, from eating in or take 
away, a patisserie, pizzeria, cafe, licensed restaurant with open kitchen, 
cooking school, shop and tapas bar. The brief was to achieve all of 
this diversity of service in one unified location. The designer’s overall 
ambition was to create a celebration of real people coming together to 
cook, eat and be social. Jones gets that and that’s what makes it special.
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STORE PLANNING
An open facade showcases the bustling interior, where floor to 
ceiling backlit steel shelving displays the extensive offer of luxury as 
convenience. A key design challenge was creating a balance between 
the diversity of service under one unified roof as well as achieving 
day into evening dining in a shopping center location. The designers 
created multiple areas internally, each entertained and protected by 
food production activities such as the open kitchen, tapas bar and 
shop, to create distinction within the united whole.

FIXTURING
A moderate height space is made to feel large and open through the 
use of double-height product shelves, cheese and charcuterie walls 
combined with double-height mirrors.

FINISHES
The design combines raw, industrial concrete surfaces with tactile 
steel, marble and leather details.

LIGHTING
The lighting is both a foil to the center but also creates the dining 
experience that Jones needed to succeed throughout the day and 

into the evening. The space is warmly lit which sits at odds with its 
new home. This was achieved largely by lighting the activity and 
product, rather than the space and was supplemented by new low 
energy efficient fittings and LEDs, which both uplight and downlight 
the product and rear wall of the space. Much of the lighting was 
repurposed.

VISUAL MERCHANDISING
Product is piled high as an indulgence in, and celebration of, food. 
Double-height shelves reflected by floor to ceiling mirrors allow the 
customers to immerse themselves in a wealth of products. Dining 
amongst the grocery store inspires both diners to shop and shoppers 
to dine. The theatre of open kitchens is also an engaging and 
delighting feast for the senses.

SUSTAINABILITY
Less energy is consumed than in the previous scheme by minimizing 
the lighting and using shadow to great effect. Throughout the interior 
Landini Associates have used classic, honest and raw materials 
that will last. The design is never trendy, instead it creates something 
special that will last and as such it is not unusual for the studio’s 
designs to live up to and beyond 20 years. 
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DESIGN FIRM

Landini Associates

CLIENT
John Manos, Melbourne, Australia

ARCHITECT
Landini Associates

PHOTOGRAPHY
Trevor Mein, Melbourne, VIC, Australia Loblaws Maple Leaf Gardens, Canada Jurlique, Global T2B, Sydney

Hilton Hotel, Brisbane Primera, South KoreaSass & Bide, Sydney

Awaba Cafe, Sydney

Westpac Bank, AustraliaT2 Shoreditch, LondonT2 Headquarters, Melbourne

Hilton Hotel, SydneyJones the Grocer, Global

Landini Associates is a multi-disciplinary design and brand consultancy consisting of strategic planners, architects and interior, 
graphic and product designers. Landini produce world class, simple yet effective work that lasts. Landini are interested in the 
classic over the fashionable and many of their projects have a longevity that exceeds the market norm. Strategically driven 
but creatively led, the studio is equally at ease inventing new brands as they are evolving and redefining existing ones.

Landini Associates is based in Sydney and is currently working in North America and Canada, the UAE, the UK, Asia and 
Australia. Clients include T2 (Unilever), Jones the Grocer (LVMH), McDonald’s, Hilton Hotels, Leon, Jurlique, Westpac Bank, 
Harrods, Amore Pacific, Coles, Woolworths, as well as numerous independents.

        studio@landiniassociates.com
        landiniassociates.com


